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	Turkish Firms Take 'First Step' in Georgia
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Left to right: Hakan Tasci, executive director of Tuskon in Washington; Ahmet Ciger, vice president of Tuskon and Tarik Celik, executive director of the Istanbul Center in Atlanta.



With a domestic market of more than 70 million people, Turkey has no shortage of home-grown opportunities.
But even some of the largest players within the country are finding that they need partners in order to compete beyond their borders, said Ahmet Ciger, vice president of Tuskon, a confederation of Turkish businesspeople with about 15,000 members.
"There are not many big companies in Turkey," Mr. Ciger told GlobalAtlanta. "When you look at the 100 biggest companies, most of them are medium-sized when you compare with American companies."
About 15 Turkish firms visiting Atlanta this week are betting that with American help, they can make a bigger splash on the global stage.
They participated in a business matchmaking event put on by Tuskon and the Atlanta-based Turkish-American Chamber of Commerce of the Southeast. About 120 Georgians met with Turkish visitors representing industries like food, textiles, real estate and furniture.
The event was a continuation of a Turkish government strategy, still in the early stages, targeting Atlanta and Georgia for foreign investment, trade promotion and business cooperation. Tuskon is focusing on fostering ties between mid-sized companies.  
"This is a first step. We need to work longer term," said Mr. Ciger, whose organization facilitates trade conferences and overseas business missions.
Turkey has a lot to offer U.S. companies, he said. While slowing exports and lagging consumer spending caused Turkey's economy to shrink in 2009, its financial system has weathered the economic storms of recent years well. Unlike many Western countries, including the U.S, which was ground zero for the global financial meltdown, Turkey has seen no bank failures.
Its geographic advantages also remain unchanged. The country sits just east of the European Union and has a customs agreement allowing most goods exported from Turkey to enter the EU tariff-free, excluding agricultural products. Turkey also has convenient access to emerging markets in the Middle East, Central Asia and Africa, Mr. Ciger said.
Turkish trade with Africa, a fast-growing region for exports, grew from $6 billion in 2003 to $20 billion last year. The continent presents a prime example of how U.S. and Turkish firms can help each other, he said.
Turkey has strong construction firms vying for African infrastructure projects. They can compete on price, but they need access to advanced U.S. technologies to compete with Chinese rivals, who are offering cheap, efficient construction services throughout the continent, Mr. Ciger said.
In consumer goods, some companies are simply honing in on the U.S. For instance, furniture wholesaler Sunset International Trade LLC, a New Jersey-based American subsidiary of the Turkish brand Istikbal, visited Atlanta in search of retail customers in the Southeast.
Istikbal primarily makes sofas that fold out into beds and offer storage under their seat cushions. The brand targets space-conscious apartment dwellers in large cities, said Yusuf Ozturk, general coordinator for Sunset International.
Istikbal is an example of a Turkish firm that's huge at home but is still developing a global network. With $4 billion in yearly sales, it operates 2,000 retail stores under three brand names in Turkey. Its factories can churn out 6,000 sofas and 5,500 mattresses per day, Mr. Ozturk said.
Sunset International started up in New Jersey seven years ago to give Istikbal a presence near spendthrift U.S. consumers. It has steadily built up to $35 million in revenues in a market with many competitors, Mr. Ozturk said.
"Yes, we're very big in Turkey," he said. "But here we have a lot of big companies. It's very difficult."
As if carving a market niche weren't hard enough, Turkish businesspeople entering the U.S. must learn how to interact in a new, rigid business culture. Relationships are vital in Turkey, and meetings, especially in the early stages of business deals, are more about getting to know a person than selling them on a product or service.
Talks are more direct in the U.S., and interaction is governed by "absolute rules," not the fluid nature of Turkish negotiations, Mr. Ozturk said.
In the U.S., “When you say to a person, 'Yes I will do something,' you need to do it right then. If you can't do it, it's going to be a problem," he said.
The necessity of cultural sensitivity and local know-how works both ways, said Osman Karahan, a Turkish real estate professional.
In real estate, retail and just about any other sector, U.S. firms looking to Turkey need partners to help them gauge on-the-ground value, tastes and business practices, he said.
"If you don't want to lose your capital, you really need a joint venture," Mr. Karahan said. "If American people can know Turkish culture, they can do a great business in Turkey."
Karahan Residential Construction, Mr. Karahan's company, builds apartments and renovates buildings. It's looking to buy properties in Florida and California in about six months, when Mr. Karahan sees those real estate markets bottoming out.
As for Turkish companies investing abroad, many boldly enter smaller, nearby markets, but some avoid the U.S. because of its size, he said. 
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30 Turkish Companies Seek Georgia Partners
Thirty companies from all over Turkey will visit Atlanta this month in search of business and investment partners. 
The Atlanta-based Turkish-American Chamber of Commerce of the Southeast is joining with local organizations to host a two-day matchmaking event for the companies, which have revenues ranging from $1 million to $3.2 billion, said Mevlut Tascan, the chamber's executive director.
A variety of industry sectors, including food, textiles, construction, cosmetics, medical, electronics and others, will be represented by companies eager to break into the U.S. market, Mr. Tascan said.
“We selected these companies based on how much they want to come and do business here. These companies are not selected arbitrarily,” he said. 
The Turkish chamber and Atlanta's Istanbul Center collaborated with TUSKON, a Turkish business association with more than 3,000 members, to hand-pick the participants.
Graniser, a marble company with $3.2 billion in annual sales, is the largest company expected to attend. Boydaklar, a furniture maker with $1 billion in sales, is also on the list, Mr. Tascan said.
The matchmaking event will consist of two full days of 30-minute sessions, hosted at the Gwinnett Chamber of Commerce on Feb. 22 and at the World Trade Center Atlanta the next day. The Turkish chamber hopes to fill all 200 appointment slots. 
Gwinnett has only filled 15 of its slots so far, but that number should “skyrocket” as the event draws closer, said Lisa Sherman, a Gwinnett chamber spokeswoman. She said the chamber anticipates drawing at least 30 local companies to match the number of Turkish firms. 
Mr. Tascan said economic uncertainty has made some Turkish companies hesitant to do business U.S. in the past, but they're now looking outward. Turkey's government has said that it's targeting Georgia as one of the main states from which to boost trade and investment in the country.
To participate in the matchmaking event, e-mail info@taccsoutheast.com or call Sarabrynn Hudgins at  (678) 500-1664  (678) 500-1664 . 
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		Türk ve ABD'li işadamları Atlanta'da bir araya geliyor
	




	Türkiye İşadamları ve Sanayicileri Konfederasyonu'na (TUSKON) bağlı 7 federasyondan birisi ve kurucu üyesi olan Marmara İş Hayatı Dernekleri Federasyonu (MARİFED) ve Güney Doğu Türk Amerikan Ticaret Odası, Atlanta'da bugün Türk ve Amerikan şirketleriyle birlikte iş ve yatırım forumu düzenliyor.



TUSKON'un ABD ofisinden yapılan açıklamaya göre, iki gün sürecek eşleştirme programı çerçevesinde, MARİFED'in organizasyonu altında toplanan ve yıllık ciroları 1 milyonla 3,2 milyon dolar arasında değişen 15 dinamik Türk şirketinin üst düzey yöneticileri, Amerikalı işadamlarıyla ikili iş görüşmeleri yapacak. 
Görüşmelerde Türkiye ile ABD arasında ticaretin gelişmesi katkıda bulunmaya çalışacak olan firmalar, gıda, kozmetik, inşaat, telekomünikasyon, lojistik, seramik ve doğal taş, otomotiv ile tarım ve endüstriyel ekipmanlar sektörlerinde faaliyet gösteriyor. 
Program, Amerikalı ve Türk iş adamlarının bir araya gelerek, ihracat ve ithalat olanaklarını araştırmaları fırsatı sunacak. Programın yerel ayağını organize eden ve bölgedeki önde gelen iş kuruluşu olan Güney Doğu Türk Amerikan Ticaret Odası, Türk ve Amerikan iş dünyasının birbirleriyle etkileşime geçerek, her iki ülkenin yararına yeni fırsatlar geliştirmeleri için çaba gösteriyor. 
Dünya Ticaret Merkezi'nin bu akşam, programa katılan Türk firmalarının onuruna, bölgeden işadamlarının da katılımıyla bir resepsiyon düzenleyeceği belirtilen açıklamada, Türk firmalarıyla Amerikalı muhataplarını bir araya getirecek olan programın, Güneydoğu Türk Amerikan Ticaret Odası, Gwinnet Ticaret Odası ve Dünya Ticaret Merkezi'nin işbirliğiyle organize edildiği kaydedildi. 
Programa, 125 Amerikalı firmanın katılımı bekleniyor. MARİFED heyetine Yönetim Kurulu Başkanı ve TUSKON Başkan Vekili Ahmet Ciğer başkanlık ediyor. 
Açıklamaya göre Ciğer, Atlanta ziyareti kapsamında eyaletin ticaret bakanı, Dünya Ticaret Merkezi Başkanı ve Ekonomi Geliştirme İdaresi Başkanı ile görüşmelerde bulunacak. Ciğer, Atlanta'nın ardından Teksas'a geçerek, Austin ve Houston kentlerinde temaslarda bulunduktan sonra bölge işadamlarına hitap edeceği bir resepsiyona onur konuğu olarak katılacak. 
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Ambassador Morton Abramowitz, former U.S. Assistant Secretary of State and Ambassador to Turkey, will speak out on America’s response to and perceptions of Turkish foreign policy Feb. 25 at an event hosted by the Istanbul Center and Georgia Tech's Sam Nunn School of International Affairs.
During the same week, on Feb. 22-23, the Turkish American Chamber of Commerce of the Southeastern United States (TACC Southeast) is hosting a business matchmaking program between Turkish and U.S.-based companies.
Business owners and CEOs from more than 30 Turkish companies are slated to visit Atlanta for the program. The sales range of the companies goes from $1 million to $3.2 billion, according to the Chamber.
This is a first-time opportunity for Georgia and U.S.-based businesses to meet with Turkish companies and explore export/import possibilities, said Mevlut Tascan, the Chamber’s executive director.
The first program day will be hosted at the Gwinnett Chamber of Commerce and the final program day will be held at the World Trade Center in Atlanta. Commissioner Ken Stewart of the Georgia Department of Economic Development will give keynote remarks at a welcome reception.
The scheduled talk by Ambassador Abramowitz is titled: "Where does Turkey belong? Western perceptions of Turkish foreign policy and the American response," and is being organized as part of a distinguished speaker series sponsored by the Istanbul Center, which seeks to allow the public to interact with policy makers and others on myriad topics.
Ambassador Abramowitz is a retired career diplomat and currently a senior fellow at The Century Foundation. He serves on the boards of the International Rescue Committee, the International Crisis Group, and Human Rights in North Korea, and is on the advisory council of the National Interest quarterly journal and Foreign Policy magazine.
Istanbul Center is a 501(c)3 non-profit, non-governmental and non-partisan organization established by Turkish-Americans in 2002 to promote intercultural understanding and closer relations among individuals and communities in Atlanta and the Southeastern United States. Its headquarters are in Atlanta and a branch office is in Norcross.


For Immediate Release

February 22, 2010, Monday, Atlanta Marmara Businessmen Federation, MARIFED, and Turkish American Chamber of Commerce of Southeast, TACC-Southeast is launching a matchmaking program for Turkish companies in Atlanta on February 22–23, 2010. MARIFED is one of the seven federations under TUSKON umbrella.  

Business owners and CEOs from 15 dynamic Turkish companies are visiting Atlanta as part of the MARIFED delegation. These companies’ sales range from $1 million to $3.2 billion. This is a first time opportunity for Georgian and U.S.-based businessmen to meet with Turkish companies and explore export/import possibilities. MARIFED members from the following sectors will take part in the program: 
· Textiles 
· Food 
· Cosmetics 
· Construction 
· Telecommunications 
· Logistics 
· Marble and Granite 
· Automotive 
· Agriculture and Industrial Equipment 
Local sponsor of the program TACC Southeast is the leading business organization in the region and strives to help Turkish and US business community interact and develop new opportuniries for the benefit of both countries. World Trade Center is going to sponsor a reception to honor the delegation on February 22, 2010 Monday at 7 pm in their headquarters. TACC Southeast, Gwinnet Chamber of Commerce, World Trade Center will organize the matchmaking program and as of February, 18, 2010, 125 American companies were expected to attend this matchmaking program to meet with their Turkish counterparts. 

MARIFED delegation will be lead by Chairman Ahmet Ciger and during his visit to Atlanta, Mr. Ciger will meet the State’s Trade Representative, World Trade Center and Economic Development Authority president. After Atlanta, Mr. Ciger will visit Austin and Houston Texas as well to be a keynote speaker at Texas Turkish American Chamber of Commerce event. He also will have chance to meet with Turkish businessmen both in Atlanta and Houston. 

For more information about the program please contact US Office of TUSKON via email info@tuskonus.org or phone 202 580 6644 and 202 316 0860. 
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